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SEO success pyramid
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Sitewide SEO

Use technical knowledge to build site 
architecture that will ensure better 
ranking and allow scalability

2

SEO strategy

Start by setting your primary SEO goals, 
perform a keyword research and create 

a keyword to content map

1

O昀昀 page SEO

Be proactive and use available 
connections and influence to build 
backlinks and grow your site and brand 
awareness
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On page SEO

Create quality content and follow best 
SEO practices, follow Search Engine 
recommendations to avoid common 

pitfalls
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SEO
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Crawlable link structure
1. In order to index search engines need to see both content and links that connect 

sites and pages.
2. A crawlable link structure — one that lets the crawlers browse the pathways of a 

website is crucial!
3. Hundreds of thousands of sites make a mistake of structuring their navigation in 

ways that search engines cannot access all the important pages.
4. Great content, good keyword targeting, and smart marketing won't make any 

di昀昀erence if the crawlers can't reach your pages in the first place.
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URLs
1. Search engines display URLs on the SERPs, so URL naming and format can impact 

click-through rates.
2. Searchers use them to make decisions about which web pages to click on, also 

URLs are used by search engines in evaluating and ranking pages.
3. Search engines require unique URLs for each page on your website.
4. Searchers are less likely to click on URLs that confuse them.
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Tips

Bad practice Good practice
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https://site.com/

asdf/453?=recipe-23432-1123

https://site.com/desserts/

chocolate-pie
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URL length
1. Studies indicate that searchers often prefer shorter URLs.
2. Too-long URLs will also be cut o昀昀 with an ellipsis.
3. Minimizing length, both by including fewer words in your page names and removing 

unnecessary subfolders, makes your URLs more clickable and easier to copy and 
paste.

4. However don’t cut down on URL length if it means sacrificing the URL's 
descriptiveness.

81

https://cobalt.fi/
https://moz.com/blog/beginners-guide-to-seo-chapter-4


Tips

Bad practice Good practice
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example.com/services/plumbing/
plumbing-repair/toilets/leaks/

example.com/plumbing-repair/toilets/
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Keywords in URL
If your page is targeting a specific term or phrase, make sure to include it in the URL.

Don't stu昀昀 URL with numerous keywords and watch out for repeat keywords in di昀昀erent 
subfolders - it might appear keyword-stu昀昀ed.

example.com/seattle-dentist/dental-services/dental-crowns/

Just read your URL through the eyes of a searcher and ask: “Does this look natural? 
Would I click on this?”
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Static URLs
1. The best URLs can easily be read by humans, so avoid the overuse of parameters, 

numbers, and symbols. 
2. Use technologies like mod_rewrite (Apache), ISAPI_rewrite (Microsoft) or native 

CMSs permalinks settings.
3. Try using hyphens for word separation! Some web technologies inaccurately 

interpret underscores (_), plus signs (+), or spaces (%20).
4. Search engines also do not understand how to separate words in URLs when they 

run together without a separator.
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Tips

Bad practice Good practice
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http://site.com/blog?id=123

https://site.com/bestcafesinhelsinki

https://site.com/
best%20cafes%20in%20helsinki

https://site.com/

best-cafes-in-helsinki
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Sitemap
1. A sitemap is a list of URLs on your site that crawlers can use to discover and index 

your content.
2. One of the easiest ways to ensure Google is finding your highest priority pages is to 

create a file that meets Google's standards and submit it through Google Search 
Console.

3. While submitting a sitemap doesn’t replace the need for good site navigation, it can 
help crawlers follow a path to all of your important pages.

4. Make sure to create and submit it if you haven't already!
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Sitemap

1. You can use an external services to generate a sitemap for you and then manually submit it to search engine.
2. CMSs might have an integrated sitemap generator or a third-party plugin (e.g. YOAST for WordPress) that will generate a 

sitemap, that will be updated automatically.
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Can search engine crawl your site

1. Is your content hidden behind login 
forms?

2. Are you relying on search forms?
3. Is text hidden within non-text content?

4. Can search engines follow your site 
navigation?

1. Forms will prevent pages hidden pages 
from indexing.

2. Robots cannot use search forms.
3. Non-text media should not be used to 

display text that you wish to be indexed. 
4. Not HTML or requires action - there is a 

risk of robots not being able to follow it.
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Tips

Bad practice Good practice
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Subdomain

blog.yoursite.com

Subfolder

yoursite.com/blog
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404 page
Page for when a visitor clicks on a dead link or mistypes a URL

Site should have a useful 404 (page not found).

Good 404 pages allow users to click back into your site so they don’t bounce o昀昀 just 
because they tried to access a nonexistent link.

404 pages could also provide additional or recommended content.
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HTTP vs. 
HTTPS

Protocol preceding your 
domain name (the “s” stands 

for “secure”)

Obtain an SSL (Secure Sockets Layer) 
certificate and implement it!

SSL ensure that any data passed 
between the web server and browser 
of the searcher remains private. 

Google Chrome displays “not secure” 
for all HTTP sites.
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Browser might even entirely block access to your website 
and display a warning page instead!
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Is your site 
indexed?

Google using 
"site:yourdomain.com"

This will return results Google has in 
its index for the site.

The number (see “About __ results” 
above) gives an idea of which pages 
are indexed and how they are showing 
up in search results.

For more accurate results, monitor 
and use the Index Coverage report in 
Google Search Console.
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Internationalization
Internationalization is the process of optimizing your website so that search engines can 
easily identify which countries you want to target and which languages you use.

If you know that a good share of your website visitors come from a di昀昀erent countries or 
speak di昀昀erent languages it is recommended adjusting your site to create a better 
experience.

Start by specifying the target country/region with an international-friendly URL 
structure (country targeting).

Establish which language your pages are targeting with the use of language tags 
(language targeting).
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URL structure

1. ccTLDs: two-letter codes indicating in 
which country/state/territory a website is 
registered. 

2. Subdomain: internationalized content is 
placed on a separate "third-level domain" - 
may or may not pass/receive link equity 
from the root domain.

3. Subdirectory: internationalized content is 
placed in a specific subdirectory/subfolder 
of root domain.

4. gTLD with language parameters: a general 
top-level domain is targeted to speakers of 
a specific language by appending a URL 
parameter.

5. Di昀昀erent domain: Internationalized content 
is placed on an entirely di昀昀erent root 
domain than the non-internationalized site.
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URL structure
1. Show search engines which languages you're set up to handle using hreflang or 

language meta tags — bits of code that indicate in which language(s) your content 
is available.

2. Make it easy to find content in other language or use switch.

1, 2, 3 24

Swedish speaking readers have to scroll all the way down to the 
footer before they could (possibly) notice the button...
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CTRL Search Engine Crawlers
1. Robots.txt: uploaded to root, tells crawlers what they should/shouldn't access
2. Meta robots tags: placed in the headers of pages, tells the engines if they 

should/shouldn't keep a page in the index, should/shouldn't follow the links on that 
page

3. The nofollow tag: not particularly useful
4. Google Search Console: extra options to restrict access or remove a search result
5. URL status codes: e昀케cient when used correctly
6. WordPress: In Dashboard > Settings > Reading, check the "Search Engine Visibility" 

box!
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Featured snippets
Certain search queries might trigger feature snippet: informational snippet, knowledge 
graph, instant answer, map pack, shopping, etc.

Featured snippets sometimes referred to as "zero rank" in SERPs.

Three most important snippets: paragraphs, lists, and tables.

There is no special code that you can add to your page to show up here, nor can you pay 
for this placement, but taking note of the query intent can help you better structure 
your content for featured snippets.

Many people would suggest using Schema.org, however, there is no clear correlation 
between snippets and structured markup.
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SERPs Features & Click Through Rate (CTR)
Examples: featured snippets (or answer boxes), People Also Ask boxes, image carousels, 
videos, etc. 
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Featured snippets
Identify queries in KW research that, implicitly or explicitly, ask a question.

Seek out queries that already use the answer box. If the competition's doing a poor job, 
these are often easy to grab.

Ranking #1 can help, but isn't required! Google will pull from any first page result.

Format and language are essential! Match the paragraph, or table, and use the logical 
answer to the query terms in your title/caption/label/section header.

Entice the clicks by using Google's maximum snippet length to your advantage.
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Rank drop
Check errors: errors on your site that may have inhibited or prevented crawling. Start 
with Google's Search Console.

Analyse changes: changes to your site or pages that may have changed the way search 
engines view your content (e.g. on-page changes, internal link structure changes, 
content moves, etc.).

Analyse similarity: check for sites that share similar backlink profiles, and see if they’ve 
also lost rankings. When the engines update algorithms, ranking can change for many 
sites.

Search for duplicate content: modern websites are rife with duplicate content problems, 
especially when they scale to large size.
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O昀昀 Page
SEO
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Inbound links
Links have historically played a big role in SEO.

Earlier search engines needed help figuring out which URLs were more trustworthy, 
calculating the number of links pointing to any given site helped them do this.

Backlinks or "inbound links" are links from other websites that point to your website.

Backlinks work very similarly to real life WOM (Word-Of-Mouth) referrals.
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Authority of referrals

1. Referrals from others
2. Referrals from yourself
3. Referrals from irrelevant or low-quality 

sources
4. No referrals

1. = good sign of authority
2. = biased, so not a good sign of authority
3.  = not a good sign of authority and could 

even get you flagged for spam
4. = unclear authority
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Link signals
● Global popularity: more popular and important a site is, the more links from that site 

matter.
● Local/Topic-specific popularity: links from sites within a topic-specific community 

matter more than links from general or o昀昀-topic sites.
● Anchor text: if dozens of links point to a page with the right keywords, that page 

has a very good probability of ranking well for the targeted phrase in that anchor 
text.
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Link signals
● TrustRank: earning links from highly-trusted domains (e.g. Universities, 

government websites and non-profit organizations) can result in a significant SEO 
boost.

● Link neighborhood: website that links to spam is likely spam itself - be selective 
when linking to other sites!

● FreshRank: link value tend to decay over time - it's important to continue earning 
additional links over time.

● Social sharing: search engines treat socially shared links di昀昀erently than other 
types of links, they notice them nonetheless.
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Link Value
Factors that matters...

Anchor text, PageRank, Relevance, 
Domain authority, Location on page, 
Internal versus external, Quality of the 
page's other links, Editorial integrity, 
User engagement, Follow versus 
no-follow, Source depth, Text versus 
image, Link age and page age, Topical 
authority of a source, JavaScript vs 
HTML, Spam signals, Speed of link 
acquisition, Author authority, First link 
to target in HTML, Prior links from this 
domain...
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Basic rules of link building

Don'ts

1. Don't ask for specific anchor text
2. Don't buy or sell links that pass 

PageRank
3. Hidden links
4. Low-quality directory links
5. Site-wide links also look very spammy
6. Comment links with over-optimized 

anchor link text
7. Abusing guest posts
8. Automated tools
9. Link schemes, private link networks, and 

private blog networks
10. Link exchange

Dos

1. Determine the value of that link
2. Local listings
3. Unlinked brand mentions
4. Reclaiming broken links
5. Help a Reporter Out
6. Just be awesome, unique, sponsor 

trendy things
7. Ask/Outreach
8. Create original quality content
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Link building strategies: Ask supporters 
If you have partners you work with regularly, or loyal customers that love your brand, you 
can capitalize on this by sending out partnership badges—graphic icons that link back to 
your site.

Ask them to link back if they mention your organization or website on theri pages or 
social media networks.

Google for "your site/brand name" using "site:partnerssite.com" to see if there are 
mentions without backlinks.

Use Mention.com and other specialised tools.
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Link building strategies: Start a blog
This strategy is so valuable that it's one of the few recommended personally by the 
engineers at Google.

Blogs have the unique ability to contribute fresh material on a consistent basis.

Participate in conversations across the web, and earn listings/links from other 
blogs/blogrolls/directories.

Search for "Blogging for Beginners" or "How to Start a Blog" for basic tips or hire a 
copywriter.

Make it: informative and entertaining resource! Remember, that presentation matters as 
much as content.
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Link building strategies: Produce newsworthy 
content

Create content that inspires viral sharing and natural linking: "linkbait." 

Aspects of the content that embrace linking: usefulness, information dissemination, 
humor and emotional charge, being timely or being topical.

Earning the attention of the press, bloggers and news media is an e昀昀ective, 
time-honored way to earn links.

Sometimes this is as simple as giving away something for free, releasing a great new 
product, or stating something controversial.
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